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[Abstract)

This paper focuses on the domestic politics of the Kishida Administration
over the first 600 days by analyzing available titles of video on YouTube
from five Tokyo-based commercial broadcasters. Previous researches have
shown that the “connected” environment creates pluralistic interactions in
the political and electoral spheres, culture, and journalism, while at the same
time, the ease of information dissemination and image formation creates new
problems, such as the rise of populist movements. However, media studies
on Japanese politics do not seem to have sufficiently elucidated this point.
Therefore, this paper examines the issues on domestic politics, including
the Assassination of Shinzo Abe, the former prime minister. Consequently,
we find conspicuous aspects of the legacy of the past administration that
led to the longest power in constitutional history of Japan, including the
G7, Nagatacho streams, case files of political scandals and affairs, and the
relationship between politics and religion, aside from the impact of the gun
down incident that blew away the electoral competition. Although many
policy issues remain unverified, this paper provides some indication of the

relationship between Japanese politics and YouTube.

Keywords: YouTube, Kishida Administration, Social network analysis,

Domestic politics, Assassination of Shinzo Abe
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